
Why Major U.S. Advertising Law Attorneys Agree:
Subscribe to Advertising Compliance Service!

Here Is What You Will Receive:
        (1) THE 3-VOLUME REFERENCE SET,
        (2) 24 Information-Packed ISSUES yearly,
        (3) 6 SPECIAL REPORTS yearly, and
        (4) BONUS FTC REPORT!

"ACS  is  the  most timely, well-written and useful resource I know of for
advertising law and self-regulatory developments and issues. I always look
forward to the next issue and put it on top of my 'must read' materials. It's
obvious that the publisher is committed to keep ACS fresh, accurate and
relevant for those who need to understand and keep up with the always-
changing  field of advertising compliance."

Stephen R. Bergerson
Attorney, Fredrikson & Byron, P.A., Minneapolis, MN

ACS Editorial Advisory Board Member; Former Member of NARB

"Advertising Compliance Service is invaluable. It provides a wealth of
timely and important information. It's a must-read for any lawyer who is
advising clients on advertising and marketing issues."

"The laws governing advertising and marketing are constantly changing.
I have relied on Advertising Compliance Service for many years to help
keep me informed about new developments. It's an important tool for
anyone practicing in this area."

Jeffrey A. Greenbaum
Partner, Frankfurt Kurnit Klein & Selz, PC

New York, New York

"For more than 25 years, Advertising Compliance Service has been on
the cutting edge of the advertising and marketing industries, reporting
legal developments for those who need to be fully informed. Whether the
issues have arisen at a regulatory agency in Washington, at the NAD in
New York, or in a courtroom in California or around the country,
Advertising Compliance Service has provided concise and current
reporting. Generations of leaders in industry owe much to you.
Congratulations."

David S. Versfelt
Partner, K&L Gates, New York, NY

On ACS Editorial Board
Counsel to American Association of Advertising Agencies, Inc.

Here are just a few articles that appeared in past issues of
Advertising Compliance Service:

Ø `Havana Club’ Defense Against Surveys: A New
Battleground in Lanham Act False Advertising Cases, by
Randall K. Miller!

Ø What’s Ahead for Advertisers and Marketers in
Regulatory World in 2012, by John Lichtenberger!

Ø The Sound of Clarity: Ninth Circuit’s `Internet
Quartet’ Test Determines Likelihood of Confusion in
Keyword Advertising Cases, by Scott J. Slavick!

Ø Noteworthy Developments in NAD and CARU False
Advertising Cases, by Jeffrey S. Edelstein!

Ø Advertisers: Be Aware of the Legal Pitfalls of Going
Green, by Ronald Urbach & Matthew Smith!

Ø Home Depot to Pull `Rated #1' Claims for Behr Paint,
by Stephen R. Bergerson!

Ø Made in the U.S.A., Except in California, by Randal
Shaheen, Amy Ralph Mudge & George Langendorf!
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Please fill out ALL fields below and send with your preferred method of payment to:
JLCom Publishing Co., L.L.C. • 26 Hawthorn Drive • Succasunna,  NJ 07876-2112

Please begin my new subscription to Advertising Compliance Service™ for:
 One (1) year at $645.00 OR       Two (2) years at $1,050.00 (save $240!)

 Method of Payment:  Visa         Mastercard           American Express
 Card No.   ____________________ Exp. Date _______ Amount _______ Signature___________________

 Check enclosed for $____________ made payable to: JLCom Publishing Co., L.L.C.
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